
USDA Center for Faith March Webinar 

Below are details and resources shared on a recent Webinar conducted by the USDA Center for Faith, including key contacts and a recording of 
the webinar, along with slides. 

 Key Contact Information 

• Steve Messeh, Director, USDA Center for Faith, steve.messeh@usda.gov  

• Alex Cordova, Deputy Director, USDA Center for Faith, alex.cordova@usda.gov 

• USDA Center for Faith, faith@usda.gov  

• Local and Regional Food System Grants, USDA Agricultural Marketing Service 

• Farmers Market Promotion Program and Local Food Promotion Program: FMLFPPgrants@usda.gov 

• Regional Food Systems Partnerships: IPPGrants@usda.gov  

• Brian Woods, MD, Great Grants AI, bw@greatgrants.ai 

• Bethany Miller, CityServe, bethanymiller@cityserve.us 

  

Helpful Links and Resources 

• USDA Center for Faith: www.usda.gov/faith  

• USDA Agricultural Marketing Service: https://www.ams.usda.gov/ 

• USDA AMS Grants: https://www.ams.usda.gov/services/grants 

• Great Grants AI: https://www.greatgrants.ai/ 

• Good Neighbor Day America: https://shorturl.at/MGHI0 

• CityServe: https://cityservenetwork.com/ 

  

Recording 

• https://shorturl.at/ZOoAZ 

• Passcode: u4.6jpE! 

 

Sign up for the Center newsletter here: https://lp.constantcontactpages.com/su/yZRGw0K/center 
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What is LAMP?

Local Agriculture Market Program

USDA – Agricultural Marketing Service USDA –  Rural Development

Farmers Market and 
Local Food Promotion 
Program

Regional Food System 
Partnership Program 
(RFSP)

Value Added Producer Grant Program

FMPP LFPP



Farmers Market Promotion Program Purpose

To develop, coordinate, and expand direct producer-to-consumer 
markets to help increase access to and availability of locally and 

regionally produced agricultural products. 



Farmers Market Promotion Program 
Project Types

Project Type Amount Duration

Turnkey: 

Marketing & Promotion

Recruitment & Training 

$50,000 - $100,000 24 Months (2 years)

Capacity Building
(CB)

$50,000 - $250,000 36 Months (3 years)

Community Development,
Training, and 

Technical Assistance (CTA)
$100,000 - $500,000 36 Months (3 years)

25% 
Cost 

Share



Local Food Promotion Program Purpose

To develop, coordinate, and expand local and regional food business 
enterprises that engage as intermediaries in indirect producer to 
consumer marketing to help increase access to and availability of 

locally and regionally produced agricultural products. 



Local Food Promotion Program 
Project Types

Project Type Amount Duration

Planning $25,000 - $100,000 24 Months (2 years)

Turnkey: 

Marketing & Promotion

Recruitment & Training 

$50,000 - $100,000 24 Months (2 years)

Implementation $100,000 - $500,000 36 Months (3 years)

25% 
Cost 

Share



Allowable vs Unallowable Cost

Allowable Unallowable

Salaries/ Fringes and Benefits/  Travel Building/Construction/Land

Marketing & Advertising Purchase or resale of food/Food donation/EBT 
devices

Materials & Supplies Agricultural Production 

Equipment Fundraising/Financial Campaigns

**If the project relies on critical infrastructure– such as a building that is still under construction –it 
may be deemed ineligible. 



Applicant Eligibility 
• Agricultural Business
• Producer Networks
• CSA Networks 
• Food Councils
• Local Governments
• Non-Profit Corporations
• Public Benefit Corporations
• Economic Development Corporations
• Regional Farmers Market Authorities
• Tribal entities



What is the RFSP Program? 
• RFSP supports the formation of multi-stakeholder partnerships that connect 
public and private resources to encourage local or regional approaches to 
planning and developing food systems.

• RFSP grants are intended to broadly support:

• Convening partners to develop business plans, strategies, and shared goals and priorities 
for local and regional food systems infrastructure;

• Improving communication and collaboration among food system stakeholders; and

• Increasing economic opportunities for local or regional producers and food businesses.



Applicants must be domestic entities owned, operated, and located within the:

• 50 United States, District of Columbia, U.S. Territories: Commonwealth of 
Puerto Rico, Guam, American Samoa, the United States Virgin Islands, and the 
Commonwealth of the Northern Mariana Islands.

Who is Eligible to Apply?



• Partnership: an agreement between one or more eligible entities and one or more 
eligible partners. 

➢ An eligible entity or an eligible partner can submit the application on behalf of 
the partnership.

➢ Specify in the application which organization(s) in the partnership are 
responsible for receiving and managing the award.

• Region: an area bigger than a neighborhood but smaller than the entire country

The partnership has the authority to define the region for their project.

Who is Eligible to Apply?



Eligible Entities

Eligible entity types include:

• Producer
• Farmer or Rancher Cooperative
• Producer Network or Association
• Majority-Controlled Producer-Based 

Business Venture
• Food Council
• Community Supported Agriculture (CSA) 

Network or Association

• Local Governments
• Nonprofit Corporations
• Public Benefit Corporations
• Economic Development Corporations
• Regional Farmers Market Authorities
• Tribal Governments



Eligible partner types include:

• State Agencies or Regional Authorities

• Philanthropic Corporations

• Private Corporations

• Institutions of Higher Education

• Commercial, Federal or Farm Credit System Lending Institutions

Eligible Partners



• Partnership functions focused on building capacity for decision 
making, coordination efforts, obtaining additional resources, and 
planning direction and needed activities.

• Activities that can be funded under this grant that are not 
commonly funded under other USDA programs may include:

• Value chain coordination,
• Convening multiple types of partners and stakeholders for strategic 

planning,
• Grant-writing, and
• Program exploration on behalf of partners and entities.

What Does RFSP Fund? 



Projects or activities that are not eligible for funding include:

• Production-related expenses, including the purchase of farm equipment, 
tools, materials, supplies, and other related costs (Does NOT include 
providing TA to producers related to improving production efficiency, etc.).

• Construction or purchasing land.

• Benefiting only one agricultural organization, producer, or individual.

• Using RFSP funds to purchase food.

Projects/Activities that are NOT Eligible



RFSP Project Types

Type Amount Duration

Planning & Design 
Grants

$100,000 - $250,000 24 months (2 years)

Implementation & 
Expansion

$250,000 - $1,000,000 36 months (3 years)

25% 
Cash
Cost 

Share



Questions

AMS Grants Division Web page:
https://www.ams.usda.gov/services/grants

E-mail:
FMPP and LFPP: FMLFPPgrants@usda.gov

RFSP: IPPGrants@usda.gov 

https://www.ams.usda.gov/services/grants
mailto:FMLFPPgrants@usda.gov
mailto:IPPGrants@usda.gov
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ORG PROFILES & GRANT APPLICATIONS

GRANT SEARCH & MATCH

AI & DATA SYSTEM

AI GRANT WRITER

GRANT GURU API INTEGRATION

HARDENING & TESTING





Inspiring the Good Neighbor in every American 
through love and service.

In Partnership with

ON MAY 16, 2026
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A serve event 250 years in the making

America turns 250.
Letʼs show up.

Across generations. 
Across communities. 
Across the country.

America 250 A bi-partisan Commission initiated by 
congress in 2016 in preparation for the 250th 
anniversary of America. 

America Gives: America 250‘s Volunteer Initiative

2

THE OPPORTUNITY



Join the worldʼs biggest brands 
for the greatest community moment in American history

trucks deployed with practical 
aid provided

non-profit micro grants for 
Serve Events supported 

founding most trusted national 
non-profit partners

60

300+
30+

3

8M Veterans and families invited to
volunteer

AMERICA 250 

Inviting all 40M US subscribers to be 
Good Neighbors40M



Tier 1 Events in 1015 major markets for national visibility: 
Southern California, Houston, South Florida, Chicago, New York City, Nashville, Atlanta, 

Washington DC, Seattle, Detroit, Dallas, Oklahoma City, Kansas City, Denver, Austin

250 MILLION ACTS OF KINDNESS IN 2026

ON MAY 16, 20261-5 M  1k
GND Volunteers Locations

1M+
Families Served

50M
Service Hours

THE MARQUEE SERVE EVENT

CityServe Network
Cross-Out



● Gratitude Challenge
● Chalk the Walk Challenge
● Write a  Thank You Card

Challenge

Kindness
Challenges

250MILLION
ACTSOFKIND
NESS



Every Volunteer 
is entered to Win



Interactive 
Volunteer 
Platform

WE WILL MOBILIZE AMERICA TO SERVE

5



1B
Working with the most influential accounts in the 
world since 2021

We amplify through voices
Turning influence into impact.

Impressions

6

Influencers from recent campaigns. 

Justin
Bieber

Chance
the Rapper

Tim
McGraw

Farruko

Parker 
McCollum

Tobe
Nwigwe

Tori
Kelley

Jaden
Smith

Pink
Sweats

Daddy
Yankee

OUR REACH
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Love Has No Limits Community Events
Proven Execution at Scale

1 Day LA 20,000 volunteers mobilized across Los Angeles
Free stadium concert at SoFi headlined by Justin Beiber

Influencer 
Volunteerʼs

at Lotus House Miami

Good Neighbor Day 
2025

LA | MIA | HTX

Bam Adebayo & Udonis Haslem 
Good Neighbor Days

Daddy Yankee 
Good Neighbor 

Days

https://vimeo.com/776800112
https://www.youtube.com/watch?v=_bfb5UG8llg
https://muckrack.com/broadcast/savedclips/view/7G4rU6v5Os
https://vimeo.com/776800112
https://vimeo.com/1122054030


What you measure 
matters

x89M400,000

18.5M$1.4B
In goods in kind distributed 

to families in crisis

Volunteers mobilized Medical debt eradicated 
for 64k families

Families served

7

THE OUTCOMES OF OUR INFLUENCE

CAMPAIGN ORGANIZERS

Love Has No Limits
Unites, empowers, and activates thousands of NGOs, businesses, 
faith communities, and influencers, alongside tens of thousands of 
volunteers, to provide sustainable solutions to some of the greatest 
challenges facing our communities through practical, on-the-ground 
projects.

CityServe
A national coordination and distribution network that equips local 
partners to deliver community resources at scale.

America Gives
America250’s volunteer and service initiative.



National footprint across 50 states

200M Impressions

Service-aligned brand story

20K Organization Partners

Real impact

Part of America History forever

 Once In A Generation Opportunity

Being part of something good 
has never been easier.

$400M

200M Individuals will be directly invited to 
GNDA through our network partners

• Nextdoor - 44 Millions Households
• YouVersion Tech Platform - 40 Million Users
• Veterans Affairs - 8.5 Million Veterans & Families
• Just Serve - 1 Million+ Volunteers 
• Americorp - 1 Million+ Volunteers 
• NHCLC  41,000 Locations, 10 Million Members

Estimated Projected Earned 
Media Value 

1
0

https://www.google.com/search?sca_esv=ac2d130edea9564e&sxsrf=ANbL-n5zsTaFlFzdVfbj_4mPm5Q7de6rig:1772073123003&q=Organization&spell=1&sa=X&ved=2ahUKEwjzyozojvaSAxVPIEQIHTWBAoAQkeECKAB6BAggEAE


Feb 2026
 Local Organization 

Onboarding

March 2026
National PR campaign

April 2026
Volunteer Marketing Blitz

May 16, 2026
Good Neighbor Day America

1
0

THE ROAD TO
MAY 16TH
GOOD NEIGHBOR DAY AMERICA

We are here



Thank you In Partnership with
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